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Overview 
Project background 

 
 

A lane off Waterloo Street in Surry Hills (highlighted above) was created through a subdivision in 
the mid-1870s and has never been named.  

The recent approval of a development proposal means that a street address will need to be 
assigned to this thoroughfare. This unnamed laneway needs to be officially named to assign this 
street address. 

The proposed name "Heckle Lane" recognises the historical activity of political candidates in local 
and state elections holding public meetings on the balcony of the Clarendon Hotel, with members 
of the public heckling them from below.  

The Clarendon Hotel (since renamed Dove and Olive Hotel) is on the southern corner of Waterloo 
and Devonshire streets, which borders this unnamed lane. 

This report outlines the outcomes of the community consultation into the proposed name from the 
10 March to the 7 April 2025.  

Purpose of engagement 
To notify the community of the proposal to name this lane Heckle Lane and to gather feedback to 
determine community sentiment towards this proposal through multiple channels: online, onsite 
notices and physical letters. 
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Engagement findings summary 
Overall sentiment 
A large majority of respondents (86%), supported the proposed name. 

The Dove and Olive Hotel which adjoins the lane was one of the supportive submitters. 

Outcomes of engagement 
We received a total of 7 submissions during the consultation. 
The Sydney Your Say page was visited 151 times during the public exhibition period. 

Demographic data 

Demographic data was captured from 4 of the consultation respondents. 

Age  
1 respondent was in the age range of 35 to 44, 1 was between the ages 45 and 54 and 2 were 
aged 65 or older. 

Gender 
1 woman and 3 men participated in the consultation. 

Relationship to the area 
All 4 of these respondents live in the area. 3 also own property in the area and 2 also work in the 
area.   

Quantity Description of activity 

7 Total submissions received 

4 Survey submissions 

3 Written submissions received via emailed 

151 Sydney Your Say webpage visits 

23 Document downloads 
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Key findings 
Overall sentiment 
A strong majority of people supported the proposed name. 

Overall, 6 people (86%) supported the proposed name and 1 person (14%) did not support it. 

 

 
 

 
Why people support or did not support the proposed name 
 

People were given the option to comment on why they supported or did not support the proposed 
name. People often mentioned more than one reason.  

 

The most common reasons given in support of the proposed name were: 
• Name is of local historical significance and fosters storytelling (3 comments) 
• Name reflects the character of the area (3 comments) 
• Name will improve wayfinding (1 comment) 
• Name is interesting (1 comment) 

 

There was one reason given in opposition to the name: 
• opposes a name that is about heckling people (1 comment) 

  

Yes
86%

No
14%

Do you support the proposed name 
Heckle Lane
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Appendices 
Appendix A: Communications overview 
 

The following is a snapshot of outcomes of communications activities undertaken to 
support the consultation. Activities reached a range of audience segments via City of 
Sydney channels. 
  

Activity                Outcome 

Sydney Your Say webpage • 151 views   
 

City of Sydney letter (75m radius from grandstand) • To 1941 local residents and 
businesses on 10 March.  

On-street signage • On-street signage was erected in 
three locations adjacent to the 
lane. 

Sydney Your Say e-news • Consultation was included in the 
Sydney Your Say e-newsletter on 
13 March sent to 5079 
subscribers. 
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Appendix B: Communications activities 
 

Sydney Your Say web page: 
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Web page continued: 
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Web page continued: 
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Web page continued: 
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Sydney Your Say E-newsletter 
The proposal was featured in the Sydney Your Say e-newsletter in March 2025 

 
On-site signage 
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Consultation Letter 
A letter from the Executive Director, Strategic Development and Engagement was delivered to 
1941 local residents and businesses on 10 March. 
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