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Overview 
Project Background 
 

 
Location of plaza           Plaza view 

 

The new plaza in front of Salesforce tower at 180 George Street is defined by the public artwork of 
Indigenous artist Daniel Boyd. The artwork is a canopy suspended above the plaza. 

Naming this plaza is important for wayfinding and access for emergency vehicles. 

The proposed name for the plaza, Ngana gili, means black light in the Sydney Aboriginal language. 
These words are pronounced nga-nah-gilly. Note, ‘ng’ at the start of this name is pronounced the 
same as ‘ng’ in the word sing (si-ng). 

This name references astronomy and the movement of sun and moonlight seen through the circles 
cut out of the artwork’s black canopy. 

This proposal recognises local Aboriginal cultural heritage through naming and related interpretive 
signs. 

Council resolved at its meeting on 17 March 2025 to seek community feedback on the proposed 
name. This is the first step in officially naming the plaza. 

Community engagement was conducted from 14 July to the 11 August.  
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Purpose of engagement 
To notify the community of the proposal to name this open space Ngana Gili Plaza and to gather 
feedback to determine community sentiment towards this proposal through multiple channels: 
online, onsite notices and physical letters. 

Engagement findings summary 
Overall sentiment 
Sentiment towards the proposed name was evenly split with 3 submissions in favour and 3 against. 

A submission from Lendlease (Circular Quay) Trust was received stating that they are ‘generally 
supportive of the proposed naming and raises no objections.’ Lendlease (Circular Quay) Trust are 
the owners of buildings adjoining the plaza at 180 George Street. 

Outcomes of engagement 
We received a total of 6 submissions during the consultation. 
The Sydney Your Say page was visited 120 times during the public exhibition period.  

 

 

Demographic Data 
Demographic data was captured from 4 of the consultation respondents. 
 
Age  
1 respondent was in the age range of 35 to 44, 2 were between the ages 45 and 54 and 1 was in 
the 55 to 65 age range. 
 
Gender 
4 men participated in the consultation.  
 
Relationship to the area 
All 4 of these respondents work and live in the area. 3 also own property in the area.  
 

Quantity Description of activity 

6 Total submissions received 

4 Survey submissions  

2 Written submissions received via emailed  

120  Sydney Your Say webpage visits 

23 Document downloads 
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Key findings 
Overall sentiment 
Sentiment towards the proposed name was evenly split.  

Overall, 3 submissions (50%) supported the proposed name and 3 submissions (50%) did not 

support it. 

 

 

 
Why people support or did not support the proposed name 
 

People were given the option to comment on why they supported or did not support the proposed 
name. People often mentioned more than one reason.  

 

The most common reasons given in support of the proposed name were: 
• Support Indigenous naming for Indigenous place (1 comment) 
• Appropriately captures themes of artwork that frames the plaza (1 comment) 

 

The most common reasons given in opposition to the name were: 
• Objection to ‘virtue signalling’ and names should reflect the wishes of local residents (1 

comment) 
• Plaza should be named after ‘white’ heritage (1 comment) 
• Concern name is difficult to pronounce (1 comment) 

  

Yes
50%

No
50%

Do you support the proposed name Ngana 
Gili Plaza?
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Appendices 
Appendix A: Communications overview 
 

The following is a snapshot of outcomes of communications activities undertaken to 
support the consultation. Activities reached a range of audience segments via City of 
Sydney channels. 
  

Activity                Outcome 

Sydney Your Say webpage • The Sydney your say web page 
provided details of the plaza 
location, background for the 
origins of the name and a guide 
to pronunciation. A link to an 
online survey provided people 
with the opportunity to give their 
feedback. The page received 120 
views during the consultation 
period. 

 

City of Sydney letter  • Delivered to 313 local residents 
and businesses on 14 July (75-
meter radius from the plaza).  

On-street signage • On-street signage was erected in 
2 locations around the plaza. 

Sydney Your Say e-news • Consultation was included in the 
Sydney Your Say e-newsletter on 
15 July sent to 5003 subscribers 
and on 5 August sent to 4981 
subscribers. 

Cos News story • The proposed naming of Ngana 
Gili Plaza was featured in City of 
Sydney News article ‘New 
Aboriginal names for city spots’, 
29 July, 2025. 
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Appendix B: Communications activities 
 

Sydney Your Say web page: 
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Web page continued: 
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Sydney Your Say E-newsletter 
The naming proposal was featured in the Sydney Your Say e-newsletter in July 2025 
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On-site signage was displayed in the plaza 
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Consultation Letter 
A letter from the Executive Director, Strategic Development and Engagement was delivered to 313 
local residents and businesses on 14 July. 
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City of Sydney News Story, 29 July 
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